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  Tour to DEUTZ AG, Cologne 
DEUTZ AG  Friday – October 22, 2010 – Time: 10:00-12:30 
Ottostr. 1 

51149 Köln-Porz (Eil) Costs:    € 10.00  per person (estimated) 
Germany  Departure: We start our tour from the LEONARDO Hotel.  
 
 
 

Important Note  
 

If you want to participate in this tour, please mark your cross on the registration form. The tour will 
be limited to a maximum number of 20 persons.  
 

The tour at the DEUTZ company will be FREE. There are only costs for the transportation by 
taxi, which will be (estimated) EUR 10.00 per person (cash).  
 
 
 
  About DEUTZ 

 

  
 If you want to know what is behind the DEUTZ brand, there are people all over the    
  world who can tell you. Whereever DEUTZ engines are in use, there is one thing our 
  customers can be sure of: you can depend on a DEUTZ. No matter what the de‐ 
  mands. No matter where in the world. The name DEUTZ has a firm place in the  
  world of machine manufacturers and machine operators.  
   
  And has had for over 140 years. 
 

 

Excursion on Friday, Oct 22, 2010 
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  DEUTZ positioning: 
 
  ‐ independent manufacturer of diesel engines 
  ‐ complete product range from 10 to 500 kW 
  ‐ engines for all areas of application 
  ‐ cooling systems: air, oil, and water 
  ‐ engines tailor‐made to customers' needs 
  ‐ economy: life‐cycle cost advantages 
  ‐ service‐orientated 
  ‐ global reach with subsidiaries and strategic partners 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


